COLLEGE OF BUSINESS

PROGRAM HIGHLIGHTS

#46 Part-Time MBA
US News & World Report (2022)

13 Areas of Specialization
4 Certificate Options

AACSB Accredited
(Top 5% of Business Programs Globally)

PROGRAM OVERVIEW

Located in the heart of the Dallas/Fort Worth
Metroplex, UT Arlington stands adjacent to
many of the world's top Fortune 500
companies. Through strategic course content
and experiential learning options designed to
prepare students for the career ahead, the 36-
credit-hour MBA program offers an authentic
glimpse into the modern business world and
prepares students to be lasting contributors in
the modern workforce. Featuring multiple
program formats in Arlington, Fort Worth, and
online, our AACSB-accredited MBA program is
designed for working professionals seeking a
dynamic business education. In addition to
providing an understanding of fundamental
business principles, the MBA also offers
various degrees of customization in a program
that can be completed in as little as 15 months.




MASTER OF BUSINESS ADMINISTRATION

MBA FORMATS
Flexible COLLEGE OF BUSINESS

This traditional-style format offers maximum flexibility through a self-paced H I G H L I G H T S
curriculum featuring 13 areas of specialization in an immersive face-to-face
experience. Start terms are available each fall, spring, and summer.

57,562 Business Alumni

Online
This format offers a work-compatible, integrated learning experience

through the convenience of .onll.ne cm.Jrsework. The self-paced curriculum Enrolled Graduate Students:
allows for program completion in as little as 15 months.
1,525

Professional Cohort
Conveniently located in downtown Fort Worth, this cohort-style format offers . . .
a face-to-face, team-based approach focusing on one course at a time, three #1 n TOP Busmess SChOOIS Wlth

per semester. Start terms are available each fall. the Most Minority Students
C U R R I C U L U M * (36 Total Credit Hours)

Advanced Coursework (18 Credit Hours) Avg Graduate Student Age:
o Marketing

31.4 years

e Business Financial Management

o Leadership and Teams

e Decisions and Strategy

e Measurement & Analysis for Business Decision Making

Top Graduate Student

o Final advanced course chosen from prescribed list Emp|oyel’S:
Elective Coursework (15 Credit Hours) Baylor Scott & White
Capstone Course (3 Credit Hours) Cyxtera Technologies

e Strategic Management Exxon Mobil
*Curriculum requirements and specialization options vary by MBA format. Fidelity Investments

GM Financial

ADMISSION REQUIREMENTS* et

Unconditional Lockheed Martin
* 3.0 GPA (last 60 hours of undergraduate degree) AND Oncor

* GMAT score of 500+ (Verbal & Quantitative scores in 30th percentile or better) . .
Peri Software Solutions

Unconditional (GMAT/GRE Waiver) c

* 3.5 GPA (cumulative and last 60 hours of undergraduate degree) from an AACSB Whltley Penn
accredited school within the last 7 academic years OR

« Earned graduate degree or graduate certificate (min. 9 hours) from a regionally
and/or professionally accredited school with a minimum 3.0 GPA for all coursework.

Probationary Reddy tO

* 3.0 GPA (last 60 hour of undergraduate degree)

* Successful completion of up to 3 business background course modules Lea rn Mo re?
®

*Applicants who do not meet the above criteria may be eligible for admission
based on the totality of their application file. Additional items may be required.



https://share.hsforms.com/1v_jfngPPRoW6n3BQ7giEagcy37

